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CANDIDATE BRIEF  
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INTRODUCTION 
TO THE EFL
The English Football League (EFL) is  
the largest single body of professional 
clubs in European football and is 
responsible for administering and 
regulating the Sky Bet EFL, Sky Bet 
Play-Offs, Carabao Cup and Papa 
John’s Trophy competitions.  

Formed in 1888, the EFL is the world’s 
original and oldest league football 
competition. It has 72 member clubs,  
each of which embodies the unique 
heritage, pride and passion of the 
communities they represent. 

The impact of EFL clubs goes far  
beyond and is more important than  
football and 90 minutes on a match 
day. EFL clubs actively engage 365 
days a year with the communities 
that surround and support them. 
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72
EFL Clubs cover a catchment 
area of 46.7 million people, 

80% of the population of 
England and Wales

54%
of the UK population will 
watch EFL football on TV 

each year

1,891
matches per season 

including five showpiece 
finals at Wembley Stadium 

Connected by  

THE WORLD’S 
LARGEST  

network of sports websites 
and live streaming services.

1 IN 4
admissions to a UK sporting 

event are for an EFL 
organised match 

Broadcast to a global 
audience of  

over 600 MILLION  
across 175 COUNTRIES

LOCAL ACTIVATION ON A  
NATIONAL SCALE,  
WITH A  
GLOBAL  
AUDIENCE.
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In recent seasons, the EFL has significantly 
developed and diversified its commercial 
operation. 

Successful implementation of a new 
commercial strategy has delivered record 
revenues across the Broadcast, Digital, 
Partnerships and Licensing verticals.  This 
includes the launch of a global, direct-
to-consumer live streaming service and 
partnerships with some of the world’s 
biggest brands.

The introduction of data-analytics has 
supported this strategy and there is 
now opportunity for a high-performing 
individual to join the team and develop 
this important area of the business. 
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JOB PURPOSE
Provide best-in-class business  
intelligence to inform and  
develop the EFL’s unique  
selling points and competitive  
advantage against other sports 
and entertainment rights owners  
in the marketplace. 

Guide and support the Business 
Development, the Partnership 
Management and the Digital 
functions in this regard.
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KEY RESPONSIBILITIES 
The successful candidate will be expected to develop and ‘own’ a high-
performing Business Intelligence function, including management of 
external agencies, delivering on the following responsibilities to a high 
standard:

PARTNERSHIP MANAGEMENT

• Support the Partnerships Team to agree clear, realistic, informed 
objectives and KPI’s with each partner 

• Implement the required systems and processes to monitor and 
report on partnership objectives and KPI’s 

• Analyze and benchmark the performance of each partnership 
against agreed objectives and KPI’s 

• Provide best-in-class insights and case-studies on the 
effectiveness of EFL partnerships  

• Analyze and benchmark the performance of assets and 
activations across all partnerships. Provide recommendations for 
improvement and optimization 

• Provide support to the ideation of partnership activations 

• Input to the creation of partner reports  

• Support and participate in partnership performance review meetings 

BUSINESS DEVELOPMENT

• Target identification and lead generation  

• Assist with identifying, developing and crafting robust, insights-
led sales narratives  

• Input to the creation of sales materials  

• Support and participate in pitch-presentations to potential 
partners 

• Weave business intelligence through the whole partnership 
development process to form detailed business cases for 
partnership suitability  

• Asset and package valuation, including the value of IP and non-
physical rights 

• Provide recommendations for improvements to assets, packages 
and valuations for partnership proposals 

• Assist with identifying and developing new partnership rights, 
assets and initiatives  

• Maintain a database of key market information including, 
competitor partnership portfolios, values, terms and key assets.
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DIGITAL

• Embed in the EFL digital team to provide insight and audience 
analysis on the exclusive digital audience, which can be used in 
commercial discussions, passed to Clubs etc. 

• Provide key guidance and support in the analysis of future 
digital requirements for the EFL, and how that is developed into 
actionable strategies. 

• Support the EFL and its member clubs to deliver the best use of 
data for streaming / OTT operations both at the present time and 
using data to guide future strategic decisions. Deliver insight that 
allows more defined iFollow marketing campaigns and drives 
iFollow revenue. 

GENERAL (in support of and in addition to the above)

• Manage agency and supplier relationships to ensure continuously 
high levels of delivery against contracts 

• Deliver, on a regular basis, a detailed breakdown of the profile 
and consumption habits of the EFL audience. Manage EFL insight 
tools to this effect. Form an unparalleled understanding of the 
EFL audience (including consumption habits, preferences and 
engagement with partners) across all channels (offline, online, 
social, broadcast, match attendance).  

• Manage any other projects and/or duties as required by the line 
manager or Chief Commercial Officer 

• Provide useful insights on EFL Fans and Followers to member clubs  

• Consolidation and sharing of other centrally collected business 
intelligence that may be relevant for clubs  

• Act as a consultancy resource to any research projects undertaken 
by other (non-Commercial) departments
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KEY RELATIONSHIPS
The key internal and external relationships for the Business 
Intelligence Manger to hold and develop are as follows:

INTERNAL

• Chief Commercial Officer
• Head of Commercial Development & Rights (Co-Line Manager)
• Head of Digital (Co-Line Manager)
• Head of Marketing
• Business Development team
• Partnership Management team
• Digital team
• Marketing team (including Data, Research & Insight Manager)

EXTERNAL

• Current agencies and suppliers
• Current commercial partners
• Prospective agencies and suppliers
• Prospective commercial partners
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COMMERCIAL OFFICE STRUCTURE

Senior Business 
Development Manager

Currently Recruiting

Business Development 
Manager

Matt Spooner

Head of Commercial 
Development & Rights

Stuart MacPhee

Senior Partnerships 
Manager

Nicky St Clair

Partnerships Manager
Alex Lukic

Senior Partnerships 
Manager

Matthew Bell

Head of Digital
Russ Byrne

Digital Operations 
Manager

Alex Levinson

Digital Commercial 
Manager

Nick Kerby

Match Day Managers
Austin Davey &

Oliver Regan

Head of Marketing
David Newby

Marketing Manager: 
Brand & Commercial

Becky Cowley

Designer
Charlie Battersby

Senior Data, Research & 
Insight  Manager

Matt Hudspeth-Lamb

Marketing Manager 
- iFollow & Fans

Ben Rigby

Chief Commercial 
Officer

Ben Wright

Office Manager/ 
PA to CCO

Maria Torre

Business Intelligence 
Manager

Currently Recruiting

Partnerships Manager
Emily Holman

Commercial Executive
Brandon Scourfield

Partnerships Manager
(Temp.Contract)

Currently Recruiting
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PERSON SPECIFICATION 
ESSENTIAL 

The successful candidate will be able to demonstrate the following Knowledge, Skills and 
Attributes that are essential to the role.

KNOWLEDGE & UNDERSTANDING

• Competitive intelligence and market research activities 
• Partnership sales processes and key drivers 
• Modern evaluation techniques and methodologies
• The sports and/or entertainment industry (direct experience working in the sports 

industry is not essential)

TECHNICAL SKILLS

• Excellent analytical and numeracy skills refined through rigorous job activities in early 
stage of career 

• Ability to analyse and provide actionable insight from large volumes of customer and 
business data, from which business decisions can be made

• Excellent reporting skills

GENERAL SKILLS & ATTRIBUTES 

• Exceptional organizational skills, time management and attention to detail 
• Structured and analytical 
• Ability to balance the breadth and depth of work required to meet objectives, with the 

internal and external resource available
• Ability to meet deadlines and work under pressure 
• Ability to manage multiple activities with multiple stakeholders (internal and external)
• Excellent written and oral communication skills 
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PERSONAL ATTRIBUTES

• Desire and ability to play an active role 
in a high-performance team culture and 
environment 

• High level of self-motivation, initiative and 
commitment to achieve ambitious objectives 
as part of a team

• Focused, objectives-driven 
• Pro-active and entrepreneurial 
• Strong interpersonal skills 
• Desire to develop a professional career in the 

sports industry
• Contribute to promoting equality and diversity 

as part of the culture of the organisation

EXPERIENCE 

• Track record of completing analytical tasks 
and communicating competitive intelligence 
in an effective manner within relevant 
professional settings

• Track record of success delivering against 
objectives in a results-driven environment 

• A broad experience across all aspects of Data 
Analysis including Business Intelligence, 
Consumer research & Insight and Data 
Management 

EDUCATION 

• 2:1 (or equivalent) and above in undergraduate 
study from a reputable institution 
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PERSON SPECIFICATION 
DESIRABLE & ADVANTAGEOUS  

The following Knowledge, Skills and Attributes, although not 
essential, would be advantageous. 

• Knowledge of sales systems (e.g. Salesforce)
• An understanding of the EFL and its 72 member clubs
• Highly skilled in the use of data analysis tools (e.g. Alteryx, 

Power BI, Tableau, SQL)
• Advanced understanding of Microsoft Office tools (e.g. 

PowerPoint, Excel, Word) 
• Excellent presentation skills
• Creative thinker 
• A love of sport (especially football)
• Experience in similar role in a sports or entertainment rights-

owner, agency or brand
• Experience in sponsorship asset valuation 
• Experience of supporting and/or being directly involved in 

successful sales processes
• Proven experience of influencing senior decision makers 
• University degree in Business, Economics, Marketing or 

Sports Management. 
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OUR TEAM AT 
THE EFL
The EFL offers a unique opportunity  
to wor k wi t h some of t he 
biggest sporting competitions, 
sponsorship proper ties and 
commercial partnerships in the 
market.

We look for the best people who 
approach their work with energy, 
excellence and commitment.

Our employees are crucial to our 
success and Equality, Diversity 
and Inclusion are fundamental 
elements of building our team. 
Each of us come from different 
backgrounds and have an array  
of qualifications, skills and 
experiences.

If you have any par ticular 
requirements in respect of the 
recruitment or interview process 
please mention this in your 
application.
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INCLUSION 
The EFL is committed to creating  
a n i n c l u s i v e a n d d i v e r s e 
environment and is proud to be 
an equal oppor tunit y employer.   
Applicants fulfilling the criteria 
will be considered in a meritocratic 
way and without regard to race, 
ethnicit y, religion or belief(s), 
gender, gender iden ti t y or 
expre s sion, sexual orien t a tion, 
marital status, disability, age or with 
regards to pregnancy or maternity.

SAFEGUARDING 
The EFL is committed to safeguarding 
the welfare of children and adults 
at risk and require all employees 
to share this commitment and 
promote t he welf are of t he se 
groups. Applicants will be asked 
about any previous convictions 
and cautions. Amendments to the 
Rehabilitation of Offenders Act 1974 
(Exceptions) Order 1975 (2013 and 
2020) provides that when applying 
for certain jobs and activities, 
certain convictions and cautions 
are considered ‘protected’. This 
means that they do not need to be 
disclosed to employers, and if they 
are disclosed, employers cannot 
take them into account. Guidance 
about whether a conviction or 
caution should be disclosed can 
be found on the Ministry of Justice 
website.
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STAGE 1
Submitting your application

Submit your CV and cover letter.

Cover letters should be succinct 
and include:

• Your understanding of the role
• How your skill set aligns to the 

role
• What you can bring to the team
• Why you want the role

A short-list of candidates will 
then be selected for interview.

STAGE 2
First-stage interview

A discussion via video call for 
both parties to find out more 
about each other. 

STAGE 3
Second-stage interview

A face-to-face interview and 
assessment, testing your 
suitability for the role and 
allowing you to showcase your 
knowledge and skills.

STAGE 4
Job offer

Congratulations! Reaching 
this stage means you have 
demonstrated you are the best 
candidate.

Paperwork will be finalised and 
a start date confirmed. We then 
look forward to you joining the 
team!

RECRUITMENT PROCESS



efl.com

For a confidential discussion about the role and to submit your application, please contact:

Eddy Forshaw 
Senior Consultant, psd

Eddy.Forshaw@psdgroup.com
+44 (0) 207 970 9604

https://www.efl.com/
https://www.facebook.com/theEFL/
https://www.instagram.com/efl
https://twitter.com/EFL
https://www.youtube.com/user/TheFootballLeague/videos
mailto:Eddy.Forshaw%40psdgroup.com?subject=

