
 
 

Job Title Junior Graphic Designer 

Department Communications 

Responsible to Andy Pomfret, Head of Supporter Services 

Location EFL House, Preston 

 
About the EFL  
Formed in 1888, the English Football League (EFL) is the world’s original league football 
competition and remains the largest single body of professional Clubs in European football. 
The League is responsible for administering and regulating the Sky Bet EFL, Sky Bet Play-Offs, 
Carabao Cup and Papa John’s Trophy competitions, as well as reserve and youth football.  

With 72 member Clubs that embody the unique heritage, pride and passion of the communities 
they represent, the impact of EFL Clubs extends far beyond 90 minutes on matchday. Through 
the League’s charitable arm, the EFL Trust, EFL Clubs actively engage with the communities 
that surround and support them, overseeing inspiring and life-changing work via a network of 
almost a million participants on a year-round basis 
 
Purpose 
The Designer will be responsible for producing a range of high-quality design output, generating 
new ideas and concepts, and meeting a variety of briefing requirements to support the League 
and its member Clubs. While serving the broad requirements of the EFL Operations Centre, they 
will focus on producing creative assets to ensure the EFL brand identity is consistently applied 
across all digital channels, publications and documentation.  
 

 

 
Main areas of responsibility (included, but not limited to) 
 

• Working in a busy, fast paced environment and delivering a range of creative materials 
to support the business needs of the EFL. 

• Part of formal regular forum meetings with London design/brand team 

• Produce and update reports, presentations and case study documents.  

• Creation and development of assets for various EFL initiatives and campaigns e.g. 
Rainbow Laces, EFL Day of Action and Youth Development Week.  

• Create compelling social media content that engage with the EFL’s 39 million followers 
across all platforms. 

• To support the ongoing development and visual identity of a number of projects for 
multiple channels and varied stakeholders 

• To ensure the EFL brand is consistently applied across a wide range of formats 
including online, print, large format and broadcast 

• To help drive the development of the ‘in-house’ style guide and internal EFL 
documentation  

• To work with the EFL content team and relevant external agencies to provide creative 
support across all platforms and formats including social media, print magazines, and 
EFL.com.  

• To provide creative assistance for a range of EFL events, supporting the various needs 
of the business 
 

 



 
 

 

 
PERSON SPECIFICATION  
 

The successful candidate will be able to demonstrate the following:  
 
1. Be able to evidence previous professional design experience (2 years preferred) 
2. Excellent Adobe Creative Suite skills especially Photoshop, InDesign, Illustrator and After 

Effects. 
3. A passion for creating dynamic, eye-catching content across a digital and social channels  
4. The ability to work across multiple formats including digital, print and large format. 
5. To produce work to a consistently high standard, with an excellent eye for detail, creative 

flair and ability to work efficiently and at short notice  
6. Strong typography and layout skills, particularly using InDesign 
7. Working knowledge of Microsoft PowerPoint and Word 
8. Proven record of working to and interpreting design briefs  
9. A flexible approach with an ability to adapt creative to a number of digital channels, print 

publications and large format 
10. Ability to think creatively to produce new concepts and ideas. 
11. Good time and workload management.  
12. Strong communication skills 
13. Understanding of target audiences, both internal, external and at Club level 
14. Ability to contribute to promoting equality and diversity as part of the culture of the 

organisation  
 

Advantageous  

 

1. An understanding of the EFL, its competitions, and its 72 member Clubs  
2. A practical understanding of the pressures faced by the EFL and its EFL Digital member 

Clubs.   
3. Experience of large format design 
4. Ability to demonstrate illustrative skills 
5. Knowledge of other creative suite programmes, such as Adobe Premier 
6. Experience of working in the football / sports industry 
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