
BARNSLEY FC JOB DESCRIPTION

NAME: TBC
JOB TITLE: Communications Manager

Job Overview

Reporting to the Chief Executive, the Communications Manager is responsible for creating and ensuring 
the successful delivery of an integrated communications strategy, using all available internal and external 
channels to support the Club’s brand, media and commercial objectives.

Key Responsibilities

 Responsible for the production and delivery of an annual content plan to ensure a 
comprehensive and Premier League standard media service to cover the Club’s First and 
Academy teams. This includes the Official Club websites, social media channels, and official 
matchday programme. 

 Responsible for the production and delivery of an annual Marketing plan to support all of the 
Club’s commercial operations, including ticketing, merchandising and corporate hospitality. 
Using past experience to identify and implement effective marketing practices which assist the 
Commercial team in meeting its revenue targets.

 Responsible for the delivery of a content plan, specifically focussed on meeting the Club’s 
community engagement objectives.

 Producing creative briefs for all major marketing campaigns, as required throughout the year. 
Working closely with the Club’s appointed Digital Media and print agencies, giving expert 
guidance to deliver professional and effective marketing campaign materials. Key campaigns 
include: Season Tickets, match tickets, kit launches, matchday hospitality.

 In consultation with the Club’s appointed graphic designer, deliver a suite of fan approved, 
engaging and dynamic, football media assets which can be used throughout the season to 
deliver the social networking strategy.

 Working with our appointed Digital Media partner, deliver a new brand identity which will be 
rolled out across the Club’s various communication channels. Current identity: Be Proud. Be 
Barnsley.

 Regular communication with the Club’s Commercial Manager to ensure that all sponsorship 
marketing obligations are planned, delivered and fulfilled.

 Production of detailed monthly reports to showcase the performance of the Club’s 
communications department throughout the year.

 As editor for the Club’s matchday programme, the role is responsible for the planning and final 
sign off of all design, advertising and editorial content.

 Responsible for the sign off and timely publication of all press releases as required throughout 
the year. This includes new signings, commercial announcements, kit launches, etc.

 Attendance at all press conferences, first team matches, and corporate events (including EFL 
meetings) as required.

 Responsible for delivering a 25% year-on-year increase iFollow Barnsley subscriptions, Club’s 
social media audience, Official Club website traffic and Online Superstore traffic.

 Building and maintaining strong relationships with a wide range of regional and national media
contacts to ensure that the Football Club is represented legally, prominently and positively in 
the media, whilst ensuring that all EFL press & media obligations are fulfilled as required.

 Responsible for managing three direct reports. Ensuring that a clear, long term training, 
development and progression plan is in place to strengthen the department, and retain 
knowledge and experience for the years ahead.


