
 

  

Job Specification 

 
HEAD OF COMMUNICATIONS  

AND MARKETING 



 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Organisation Blackburn Rovers Community Trust (BRCT) 
 

Position Head of Communications and Marketing  
  

Salary £25,000 - £30,000 per annum - commensurate with 
experience, skills and knowledge.  
 

Location Blackburn Rovers Football Club, Ewood Park Stadium, 
Blackburn, BB2 4JF 
 

Type of Contract Permanent  
 
Additional Benefits:  

 

 
 33 days annual leave (including bank holidays)  
 Flexible working location/arrangements (where 

possible) 
 Access to staff match tickets (where possible) 
 Free parking 
 Pension scheme  
 Generous sick pay scheme  
 An internal staff wellbeing group to support staff 

welfare 
 Joining an organisation with a track record of 

promoting from within 
 Continuous personal development opportunities  
 Company laptop, mobile phone and camera  
 Additional pay for working matchday and community 

initiatives  
 Official Blackburn Rovers staff uniform/tracksuit 

 

 



 

 



 

 



 

1. Job Title Head of Communications and Marketing  
 

Salary £25,000 - £30,000 per annum - commensurate with experience, 
skills and knowledge.  
 

Hours of Work You will be expected to work a minimum of 37.5 hours per week, 
excluding lunch breaks. The role may on occasion include evening 
and weekend unsociable hours.  
 
33 days annual leave including the 8 usual bank/public holidays 
 

Location Blackburn Rovers Football Club, Ewood Park, Blackburn, BB2 4JF. 
 

Responsible To Chief Executive Officer and Deputy Chief Executive Officer 
 

Contractual Status Permanent  
 

 Closing Date Friday 15th July at 12 noon 
 

 Interview Date Week beginning 18th July  
 

2. Overall purpose of the Job This senior management position will lead on creating and 
successfully implementing a communications and marketing 
strategy, which positively increases public and key stakeholder 
awareness of our outstanding charitable work. As a result, this will 
have a positive impact on the brand of both Blackburn Rovers FC 
and the Community Trust as well as income generation for the 
charity. 
 
Working with the Community Trust’s Executive Management Team 
and senior staff, the postholder will also work alongside our 
colleagues at the football club to deliver the Community Trust’s new 
communications and marketing strategy, in a bid to increase the 
overall quality and quantity of communications and PR output from 
the Community Trust. 
 

3. Duties and Responsibilities To be responsible for: 
 Leading on the creation and delivery of a 

communications and marketing strategy for the Trust. 
 Developing supplementary plans to support the 

strategy and maintaining other relevant 
communications policies. 

 Produce compelling copy for Community Trust and 
Club channels as well as the production of high-quality 
press releases. 

 Liaise with local, regional and national media providers 
to further spread the message about the good work 
taking part in the community 

 Increasing the social media output from Community 
projects, initiatives and events 

 Liaise with club’s communications and marketing 
teams and help to promote Blackburn Rovers as a 
‘community-focused football club’. 

 Work with senior staff to promote key initiatives and 
activities that generate charitable income for the 
Community Trust. 

 Create excellent visual media using video and 
photography skills for a variety of platforms. 

 Consider new marketing opportunities to enhance 
BRCT’s reach. 



 

 Work with senior staff to identify and be creative in 
expressing emotive stories linked to our impactful 
provision. 

 Manage a marketing budget and to work with senior 
staff to ensure that they spend their small project 
marketing budgets efficiently and effectively. 

 Support project coordinators in improving their 
media/communications output. 

 Procure marketing collateral such as printed literature, 
signage, adverts and more  

 Help to create the Community Trust’s annual Impact 
Report. 

 Ensure the Community Trust website remains current 
and up-to-date. 

 Liaising with BRCT’s graphic designer and external 
designers/printers where necessary. 

 
4. General To always, represent Blackburn Rovers FC and BRCT in a 

professional manner regarding dress, presentation, personal 
hygiene, attitude, conduct and professionalism.  
  
To be able to work flexible and unsociable hours where the role of 
the job requires including some evenings and weekends and 
overnight stays.  
 

5. Person Specification 

 Essential Desirable 

Knowledge and Experience  Experience creating and publishing 
written press releases 
 
Experience publishing social media 
content for a medium/large sized 
business. 
 
Experience growing an audience 
base online. 
 
Experience working alongside 
graphic designers/printers. 
 
A strong understanding of 
marketing and how it can be used 
to support the growth of 
business/charity income. 
 
Understanding of local 
geographical demographics, and/or 
challenges a variety of groups face 
in our society. 
 
Experience of maximising the 
impact of a brand across its 
communities. 
 
Experience of liaising with 
local/regional/national media. 
 
 
. 
 

Promoting and marketing a 
professional football club or 
its community-based activities 
to local communities. 
 
Working within a football 
environment on various 
aspects of media and 
communications. 
 
Knowledge around how a 
charity and/or a professional 
football club community 
scheme functions. 
 
Safeguarding and risk 
management. 
 
The use of video and photo 
editing software such as 
Adobe Premiere and Adobe 
Photoshop (or equivalent) to 
a professional standard. 
 



 

A basic understanding of 
managing/developing a website. 
 
Managing the reputation of a large 
and well known brand 

Skills   
 

Excellent written and verbal 
communication skills. 
 
The ability to use a variety of social 
media platforms to a high level. 
 
The ability to drive the continuous 
improvement of PR outputs 
through media for the organisation. 
 
Strong interpersonal skills  
 
The ability to work with the 
minimum of supervision.  
 
The ability to work as part of a 
team, demonstrating willingness 
and ability to perform all functions 
required of team members.  
 
Highly organised with the ability to 
prioritise and to manage conflicting 
priorities. 
 
A creative thinker with the ability to 
see new opportunities. 
 
 

A strong competence at 
creating marketing materials 
through the use of graphic 
design skills/software. 
 
The ability to manage and 
develop websites. 
 
Strong IT skills including MS 
Word, Excel and PowerPoint. 

Values A pleasant and approachable 
demeanour. 
 
Is politically aware and sensitive. 
 
Self-aware, self-motivated and 
proactive. 
 
Flexible and adaptable. 
 
Able to maintain high levels of 
professionalism and in the face of 
pressures and tight deadlines. 
 
Strong sense of quality and values. 
 
Inclusive. 
 

 

Qualifications  A degree in a relevant subject (or 
equivalent qualification or 
experience). 
 
A-levels (or equivalent). 
 
Minimum of five GCSEs including 
English and Maths at a Grade C/4 
or above or equivalent. 

Acceptance to complete 
mandatory training, there may 
be conditions attached to 
these training courses.  (To 
be discussed at interview) 



 

 
How to apply: 
 
To apply, please email your application form, equal opportunities form and covering letter to 
recruitment@brfctrust.co.uk. CVs will not be accepted. 
 
Recruitment (recruitment@brfctrust.co.uk) 
FAO: Gary Robinson (CEO) 
Blackburn Rovers Community Trust 
Ewood Park 
Blackburn 
BB2 4JF 
 
Please note:  
 
The person appointed to this post will, from day-to-day, have contact with children and vulnerable adults, 
many of whom are under eleven years of age, and a number of whom may have moderate learning 
difficulties and/or disabilities. Therefore, the post holder will require an enhanced Disclosure Barring Service 
check.  
 
Safeguarding Recruitment:  
 
Blackburn Rovers Community Trust and Blackburn Rovers FC is committed to safeguarding and promoting 
the welfare of children, young people and vulnerable adults, and expect all staff to share this commitment. 
The successful applicant will be required to undertake appropriate safeguarding checks as well as providing 
proof of right to work in the UK. The successful applicant can expect to have their personal information 
entered on to a Single Central Record and/or the FA’s Whole Game system, which will be shared with key 
football and other sports governing bodies and organisations where applicable. 
 
Equality, Diversity and Inclusion:  
 
As we are a diverse community trust that respects differences in race, disability, gender, gender identity, 
sexual orientation, faith, background or personal circumstance we welcome all applications. We want 
everyone to feel valued and included in the football community and to achieve their full potential. BRCT is 
opposed to any form of discrimination and commits itself to the redress of any inequalities by taking positive 
action where appropriate. 
 
The document is a guide only and should not be regarded as exclusive or exhaustive. It is intended as an 
outline indication of the areas of activity and will be amended in the light of changing needs of the 
organisation. 
 
 
You can view Blackburn Rovers Community Trust’s 2021 Impact Report by clicking HERE 
 

 
To hold a valid UK driving licence. 
 

https://online.fliphtml5.com/lcgr/kpxi/#p=1

